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We believe social media is a powerful tool for building your brand. The
problem, however, is that most brands use this tool incorrectly or
ignore it altogether.

Our goal for every client is to help their brand become synonomous with what they do
in their marketplace. How is this acheived?

1) Do Good Work: there is no alternative if you desire to build a lasting and lucrative
brand.

2) Price Fairly but Competitively: don't devalue your brand (and your competitors) by
under-charging; similarly, don't gouge. Know your costs and margins, price accordingly
and be profitable.

3) Consistently Dominate Search Engine Results: the internet is the new catalog, the
new mall, the new phonebook. You must use every tool at your disposal to consistently
be found by customers when they need you (Google Guaranteed, Ads, SEO, Angie's, etc.).

4) Quantify the Brand's Value Through Positive Customer Reviews: no one buys one-star
products or services. We need the affirmation of internet strangers to convince us that
this is the right product for us or this is the right professional to hire.

5) Tell Good Stories & Control Your Brand's Narrative: we never post fluff because no one
reads it. Our posts fit into one of four categories, and our mission is to always tell a good
story. Why? People love a good story.
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Culture - Culture-posts focus on personalities within your company. 

These posts introduce your staff and management to your customers. Who founded your company? How
did your company come about? Has someone at your company overcome adversity? [Most have; uncover
these stories during one-on-one’s].

Goodwill - Goodwill-posts focus on what your brand is doing within the communities
you serve. 

If your brand is not currently engaged in community-focused activities, add this to next quarter action
items. Serving at a local soup kitchen, barbecuing for first responders, donating PPE to schools, assisted
living facilities, etc. -- under the umbrella of the brand -- is not only good marketing, it’s the right thing to
do. Goodwill marketing builds true social capital. Similarly, learn which goodwill activities employees are
involved in and, if appropriate, join them in this effort (either financially or physically). With their
permission, promote it.

Victories - Victory-posts highlight past customer reviews. 

Customers buy from 5-star companies, and showcasing a past satisfied customer helps qualify a prospect’s
decision to buy from you.

Products / Services - Now we talk about what you sell. 

For service providers: What seasonal service is booking up fast? What are some tips you can share? What
course or class did you or your staff recently take? What new equipment or vehicle did you purchase?

For retailers: What’s on sale? What’s season-appropriate? What new manufacturer are you distributing?
What’s been selling like hot-cakes? Have too much of a SKU that you’d like to move?

Post
Categories

2022

A  S O C I A L  M E D I A  P O R T F O L I O

B U I L D I N G  S T A F F  I N T O  “ M I N I - B R A N D S ”  S E W S  T R U S T  W I T H  Y O U R  C U S T O M E R S  A N D  B O O S T S
E M P L O Y E E  M O R A L E .

B R A N D - S P O N S O R E D  G O O D W I L L  E F F O R T S  B U I L D  T E A M  U N I T Y .  U N C O V E R I N G  A N D  S U P P O R T I N G
I N D I V I D U A L  G O O D W I L L  E F F O R T S ,  B U I L D S  R E S P E C T  B E T W E E N  T H E  E M P L O Y E E  A N D  T H E  B R A N D .

A C C O R D I N G  T O  T R U S T P I L O T  ( 2 0 2 0 ) ,  9  O U T  O F  1 0  C U S T O M E R S  C O N S U L T  R E V I E W S  B E F O R E  M A K I N G
A  P U R C H A S E .

T H E S E  P O S T S  A R E  L I K E L Y  T O  R E C E I V E  T H E  L E A S T  A T T E N T I O N  F R O M  C U S T O M E R S .  T H A T ’ S  O K A Y .
W H E N  W E  R E M A I N  C O N S I S T E N T  W I T H  T H E  O T H E R  C A T E G O R I E S ,  A N D  C U S T O M E R S  W I L L  S T A R T  T O
P A Y  A T T E N T I O N .  A N D  T H E Y ’ L L  B U Y .
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Go Bang Supply
L A K E L A N D ,  F L

https://www.facebook.com/gobangsupply/
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WNY Disaster Relief
C O L L I N S ,  N Y

https://www.facebook.com/wnydisasterrelief
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Aquarium Supply Online
S E R V I N G  T H E  L O W E R  4 8

https://www.facebook.com/Mrfishtank10/
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Restoration North
M C C A L L ,  I D

https://www.facebook.com/RestoNorth
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WNY Disaster Relief
C O L L I N S ,  N Y

https://www.facebook.com/wnydisasterrelief
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Big Blue Restoration
R A L E I G H ,  N C

https://www.facebook.com/BigBlueRestoration


WNY Disaster Relief
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People love a good story. Remember that. The only way to build your brand and
market your company using social media is through good story-telling. Let our

social media experts learn your story and tell the world about it.

Final
Thoughts

Cost
Existing (PPC) Clients Only: $500/mo

New Clients: $850/mo

Learn More
Click Here to Book a Call With Us Around Your Schedule

http://calendly.com/jongrubb

